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Retail sales continue to strengthen

The thirteenth edition of the AFGC CHEP Retail Index shows that year-on-year growth in retail sales 
continued to lift in the early months of this year, and a further strengthening is expected.  

The Index was 5.8% higher in March 2014 compared to March 2013, lifting significantly from a rise 
of 4.2% between December 2013 and December 2012. On a quarterly basis, the Index was also 
5.8% higher in the March quarter 2014 compared to the March quarter 2013. Growth in the Index is 
expected to strengthen further, with a rise of 6.6 per cent over the 12 months to May 2014, as well 
as over the 12 months to the June quarter 2014.  

Australian Bureau of Statistics (ABS) Retail Trade trend data has also lifted in recent months, 
consistent with the CHEP Retail Index.  The latest data shows that year-on-year growth in nominal 
retail trade picked up to 5.9% over the year to February 2014.

Retailers experienced a better sales result over the year to December 2013 than forecast in the 
previous AFGC CHEP Retail Index. The growth of 5.1% over the year to December 2013 compares 
with the prediction of 4.2% growth.

Turnover ($Millions)

March 2014 – 23,011

May 2014 – 23,263 

Year on Year Result

March 2014  
5.8% increase in Retail Index 

March Quarter 2014 
5.8% increase in Retail Index

May 2014 
6.6% increase in Retail Index 

June Quarter 2014 
6.6% increase in Retail Index 

Continued overleaf

OVERVIEW 

The AFGC CHEP Retail Index 
provides unique insight into the 
performance of the Australian 
retail market. Aggregating a 
combination of robust data 
sources, the AFGC CHEP Retail 
Index forecasts with a high 
degree of accuracy, activity in 
the Australian retail sector.

DISTRIBUTION 

The next release of the AFGC 
CHEP Retail Index will be in July 
2014, with predicted results for 
June 2014 and the September 
2014 Quarter.

CONTACTS  

AFGC
James Mathews
M|0407416002

Level 2,
2 – 4 Brisbane Ave
Barton ACT 2600
T | 02 6273 1466
W|www.afgc.org.au

CHEP Australia Limited
Dzintra Horder
M|0405 711 786

Level 6, Building C,  
11 Talavera Rd  
North Ryde NSW 2113 
W|www.chep.com

For more information please visit 
www.afgc.org.au or 
www.chep.com/afgcchepindex
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*Chart movements in nominal (current price) terms. Analytics by

Retail Trade Turnover – $Millions

Year on Year Growth



Edition 9 Edition 10 Edition 11 Edition 12

Retail Turnover Trend Mar 13 May 13 Jun 13 Aug 13 Sep 13 Nov 13 Dec 13 Feb14

ABS 21,854 21,896 21,865 21,863 22,041 22,397 22,568 22,986 

AFGC CHEP Index 21,702 21,915 21,953 22,074 21,890 21,845 22,480 22,625 

Turnover Accuracy 99.3% 100.1% 100.4% 101.0% 99.3% 97.5% 99.6% 98.4%

Year on Year Movement Accuracy 99.3% 100.2% 100.4% 101.0% 99.3% 97.4% 99.6% 98.2%

The last edition of the AFGC CHEP Retail Index indicated 
that the Christmas period in 2013 had likely been better than 
expected. Indeed, latest ABS retail data have confirmed that 
retail sales picked up strongly late last year, with retailers 
benefiting from an extended period of low interest rates.

Australian Bureau of Statistics data shows that retail sales 
growth (in trend, nominal terms) has steadily picked up from 
1.9% in June 2013 to 5.9% in February 2014. The current pace 
of retail sales growth is the strongest for more than four years.
 
The Australian retail environment has brightened as record 
low interest rates free up disposable income for spending. Low 
interest rates have also kick started a recovery in the housing 
market, with strengthening house prices along with a strongly 
performing Australian sharemarket increasing household wealth 
and supporting consumer confidence. That has encouraged 
increased spending out of current income, with the high 
household savings rate edging down in late 2013.  

Retail performance has generally improved across all sectors 
since the middle of last year. Food retailers have seen sales 
growth pick up to be in line with the broader retail benchmark, 
while clothing retailers are continuing to see strong sales 
growth of around 7%. Household goods retailers have seen 
an improvement in sales growth to around 5%. The only retail 
sector still struggling is department stores, which has not 
recorded any sales growth over the past year, and continues to 
lose market share.   

Retail performance across the States is also changing. As 
resources construction activity slows, the major mining states 
have fallen behind the rest of the nation. Western Australia is 
now seeing weak retail sales growth of around 2½% over the 
past year, compared with retail sales growth of around 7% in 
Victoria and almost 8% in NSW. 
 
While retail sales have lifted in recent months on the back of 
low interest rates, wealth gains and housing gains, continuing 
retail strength will not be sustainable without an improvement 
in broader economic conditions. Most fundamentally, labour 
income growth has been weak, with jobs growth modest and 
recent wage gains failing to keep pace with inflation. Significant 
Federal budget tightening can also be expected over the next 
few months to further restrain income gains. 
 
Fortunately, low interest rates and falls in the value of the 
Australian dollar over the past year are providing a significant 
stimulus to the Australian economy. There have already been 
some signs of improvement in the labour market in recent 
months, while a big increase in building approvals over 2013 is 
likely to translate into a strong lift in housing construction this 
year, providing a further support to retail spending, particularly 
household goods and other consumer durables.  

Overall, the Australian retail environment is improving and as 
the Australian economy and labour market strengthens, retailers 
may see further improvement in sales results. That result would 
be consistent with the latest AFGC CHEP Retail Index data.

The information provided in this report is provided collaboratively by CHEP Australia ABN 11 117 266 323, AFGC – Australian Food and Grocery Council ABN 
23 068 732 883 - and Deloitte Touche Tohmatsu ABN 74 490 121 060 (“the Producers”). The information in this report is current as at the stated date and 
has been provided without taking account of your objectives, financial situation or needs. Because of this you should, before acting on this information, 
consider its appropriateness, having regard to your objectives, financial situation or needs. None of the Producers shall be responsible for any loss 
whatsoever sustained by any person who relies on this information. The information in this report may contain material provided directly or indirectly by 
third parties. The Producers accept no responsibility for the accuracy or completeness of any such material. Except where contrary to law, the Producers 
exclude all liability in negligence or otherwise for the information contained within this report. The information in this report is subject to change without
notice and the Producers are under no obligation to update the information or correct any inaccuracy which may become apparent at a later date or 
to produce future releases of this report. The forecasts given in this document are predictive in character and are therefore inherently uncertain. Whilst 
every effort has been taken to ensure that the assumptions and facts on which the forecasts are based are reasonable and correct, the forecasts may be 
affected by incorrect assumptions, incorrect facts or by known or unknown risks and uncertainties. The ultimate outcomes may differ from these forecasts.
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